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Evan Asher drew inspiration to start TechEase 
Computer Solutions, an information technology firm, 
from a friend who was working as a technician.

“He went out and hit the power button on her 
monitor, and had to charge her $200 for the trip,” 
Asher said. “We thought we could do it better.”

Asher has a degree in psychology and has put it to 
use in building his company by focusing on people, 
rather than figures. “We’ve always been about de-
veloping relationships with our clients. It’s a small 
enough town that, if you do that, the town will re-
ward you with a lot of loyalty,” Asher said.

After a rocky first few years, TechEase has carved 
out a niche serving small nonprofit groups, a clien-
tele that often falls somewhere between consumer 
and full-out business technology needs. TechE-
ase works with the Boys and Girls Club, Women’s 
Economic Ventures, SEE International and other 

groups. The firm has helped win several technology 
grants for nonprofit clients, including several awards 
from the Miller-McCune Foundation. Asher got the 
idea to focus on nonprofits as his wife was working 
for one.

“I learned first-hand helping her how difficult a 
time they were having getting infrastructure fund-
ing and finding an IT company that was responsive 
to their needs,” Asher said. “We found [nonprofits] 
are a good niche if you’re willing to work through 
the grant process and learn how nonprofits work. It 
really is more satisfying to us to have clients we care 
about.” 

On the personal side, Asher brings his white 
Labrador retriever to work each day and has a self-
described “deadly jump shot.”

What new skill would you most like to ac-
quire?

The Lambada [a sensual Brazilian dance]. Alas, 
it is forbidden, so I’ll have to go with piloting a plane 
instead.

What is the best thing you learned from your 
worst job?

You can cauterize any wound with a large enough 
heat source.

IT firm founder boots up nonprofits

Evan Asher
Co-founder 
TechEase Computer Solutions

Santa Barbara

40 Under 40

The Class of 2010 caps 10 issues of up-and-coming stars in business
The publication you are reading repre-

sents 10 years of recognition for up-and-
coming business leaders in the Pa-
cific Coast Business Times.

Yes, you’ve got that right. Nine 
years ago, amid an earlier reces-
sion and the horrible events of 
Sept. 11, 2001, Pacific Coast Busi-
ness Times launched 40 Under 40. 

The 40 Under 40 section of a 
decade ago,marked our first ven-
ture into the high-risk, high-reward 
business of events. Although the 
recession and the War on Terror 
were fresh in everybody’s mind, our awards 
dinner attracted a huge audience and the 
rest, as they say, is history.

This fall we are well into the Business 

Times’ 10th anniversary as the region’s 
dominant source for business-to-business 

news and information in the tri-
county region. Including the Class 
of 2010 we have now honored 
400 young leaders from San Luis 
Obispo, Ventura and Santa Bar-
bara counties.

Our alumni include a number of 
rising stars in business and politics. 
One of them, Lt. Gov. Abel Mal-
donado of Santa Maria, returned 
to the area this summer when he 
gave the keynote speech at our an-

nual Spirit of Small Business Awards. 
Other distinguished alumni include en-

trepreneurs Klaus Schauser, class of 2001, 
who built Expertcity, now a unit of Citrix 

Online. He’s now off and running with a 
new software venture, AppFolio. Another 
is former Software.com CEO John D. Mac-
Farlane, class of 2002. He is now CEO of 
Carpinteria-based Sonos.

To create the 40 Under 40, we solicit 
nominations at our events, through adver-
tising and other announcements looking for 
professionals and business owners who live 
and work principally in the Tri-Counties. 
We have two basic requirements — you 
must be under 40 years of age to enter and 
you can only be honored once.

Our staff selects the final honorees based 
on three criteria: professional accomplish-
ment, community involvement and outside 
recognition of those accomplishments.

40 Under 40 was produced by Special 

Reports Editor Jim Logan and the profiles 
were written by Logan and staff writers Tony 
Biasotti, Marlize van Romburgh and Stephen 
Nellis. The cover was designed by Advertis-
ing Graphic Designer Ashley Dunsmore.

Finally, I would like to thank our pre-
senting sponsors, Wells Fargo, TWIW In-
surance Services and the United Way or-
ganizations of Santa Barbara and Ventura 
counties as well as our associate sponsor, 
CSU Channel Islands. 

Please join our sponsors and our winners 
as we salute this year’s class of 40 Under 
40 at a very special reception and dinner at 
the Topa Tower Club in Oxnard on Monday, 
Oct. 18. For information about the awards 
dinner and tickets, please contact Jennifer 
Hemmy at jhemmy@pacbiztimes.com.
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